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In 1903 with $28,000 in cash, Henry Ford started the Ford Motor  

Company, whose automobiles changed how the world moved.   
 

Ford’s First Vehicle 
Henry Ford built his Quadricycle in a brick shed behind his house. When 
the car was ready to run, Henry discovered it was too wide to go through 
the door of the shed. He was so excited to get his car out for a test run 

that he took an axe and smashed the bricks out of the wall. 
At 4 a.m. on June 4, 1896, Henry sat atop his first automobile and took it 
for a spin. It ran successfully for a few blocks, but stalled from ignition 

trouble when he reached the area of the downtown hotels, prompting 
some taunts from the street transients. But Henry was jubilant: After 

years of hard work, he had built a working automobile. 

Fuel efficiency, affordability and flexibility are all 
combined in the 2011 Ford Ranger, delivering a 
small pickup that’s big on value. 
Ranger has three trim levels – XL, XLT and Sport 
– that deliver an impressive array of optional 
equipment that enables compact truck customers 
to combine their wants and needs. Additionally, a 
Class III trailer hitch is standard across the line. 
For added entertainment on the road, XLT and 
Sport models also are available with SIRIUS® 
Satellite Radio. Ranger also comes with an Anti-
Lock Brake System and Ford’s exclusive Advance-
Trac® with RSC® (Roll Stability Control™). The 
only available electronic stability control system 
with two gyroscopic effect sensors, AdvanceTrac 
with RSC measures vehicle motion about both the 
yaw and roll axes. 
Well-engineered details are evident in the design 
of Ranger. The lower-front bumper valance has 
an integrated one-inch air deflector to help 
reduce drag and improve fuel economy, while 
large fog lamps provide excellent visibility and a 
tougher appearance. Sport SuperCab trucks 
offer standard step bars, while the Sport Super-
Cab 4x4 is equipped with standard skid plates to 
protect major truck components. 

Ford, the third largest  
automaker of the world with  
production of 6.553 million  
vehicles in 2007, has  
partnered with AG Auto 
with the promise to bring 
new dimension in the  
automobile industry in  
Bangladesh.  
AG Auto received distribu-
torship rights of Global 
Automobile icon  
“Ford Motor Company”. 
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The Everest is an exciting new Sports Utility 

Vehicle (SUV) from Ford that delivers priority family 

needs for safe, comfortable and flexible family 
transportation, as well as the SUV image and road 
presence that consumers want. The Everest is posi-

tioned precisely to meet the needs of this customer 
group while offering exceptional value for money.  
The Everest is styled and engineered to fit comforta-

bly in the Ford family of SUVs, which interestingly 
dates back to the "first SUV" or camper derived 
from a modified Model T by Henry Ford. Today, Ford 

has a strong heritage in SUVs that is recognized and 

trusted worldwide, including the Explorer, Explorer Sport, Expedition, Excursion, 
Explorer Sport Trac, Escape, and now Everest. In true No Boundaries spirit, the 
Everest looks tough, feels robust and is just plain fun. 
 

Key Customer Benefits 
Key customer benefits provided by the Everest to customers are in the following 

areas: 

Best-In-Class Ride & Handling – offers confident handling & superior ride 

comfort and good body control) 

Class leading dual control A/C system 

Genuine 7-seater - spaciousness and comfort 

Good 2nd seat functionality (foldable) and convenient egress/ingress 

Interior luxury features and equipment levels 

High level of Quality and Build, incorporating "craftsmanship" in design 

User friendliness of side opening tailgate 

Standard safety features 

Capable of true off-road driving conditions 
 

Key Product Strengths 

Exterior SUV Styling - looks tough, reliable and dependable 

with commanding road presence 

Interior Roominess 

Ergonomics, seating flexibility, interior features 

Tiered seating - a slightly higher H point for each row of 

seating combined with the large glass area provides all occu-
pants with excellent visibility 

Luggage/Cargo space and versatility 

Quality & Craftsmanship in design 

Ease of Entry and Exit - particularly to 2nd and 3rd row seats 

Removable 3rd row seat (excluding Thailand) 

Dual Climate Control A/C System 

Exceptional Value Package 

Occupant Safety – including ABS brakes, seat belts for all seating positions 

including 3rd row seat, dual airbags 

Vehicle Security - Anti-theft 

alarm and engine immobi-

lizer 

True Off Road Capability 

Side hinged tailgate 

Full width tailgate for ease 

of loading/unloading cargo 

Tailgate mounted spare tire 

Overall brake performance 

Interior storage features and capacity 

Powerful mid range engine performance 

 

AG Automobiles Ltd. 
Dhaka Mymensingh Road, Adullahpur 

Uttara Model Town, Sector 9, Dhaka 1230 
Phone: 0088-02-8911880 
E:  hkhaled@anwargroup.com, ford@anwargroup.com, rashed@anwargroup.com 

For  immediate assistance, please contact us via e-mail at media@ford.com 

anwargroup.com/ford 
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For more than three decades, Abedin Equip-

ment Ltd. has been engaged in import and 

marketing of Power Tools & equipments, 

Automotive  spares & accessories and  

Fixing System in Bangladesh.  

These high-performance products are distrib-

uted through a countrywide dealers‟ network. For providing ser-

vice back-up to the customers, the company runs two modern 

service centers manned with trained professionals of engineering 

discipline. The company is the sole agent and distributor of 

Robert Bosch GmbH. Germany, Bosch Limited India, Fischer 

Werke GmbH & Company Ltd. Germany.  Some sister  concern of 

the group are  Auto Crop Care Ltd.  Abedin Garments Ltd. Kaniz 

Garments Ltd.  Kaniz Fashions Ltd.  Krishi Banijya Protisthan.  

Products/Services: Bosch Automotive Accessories & Spars, Fuel Injection 

Equipments & Spars,  Philips Bulb and Fischer‟s products. 

CLICK BELLOW LINKS FOR MORE DETAILS ON PRODUCTS OF 

FISCHER IN BANGLADESH 

FISCHER FIXING SYSTEM   ANCHOR BOLTS 

SKIL POWER TOOLS     

GROUP OF COMPANIES  

FIXING SYSTEMS  

MOVING MOMENTS FOR CONVENIENCE, SAFETY AND WELL-BEING. 

CONTACTS 

FISCHER PROCESSSYSTEM 

HOME  

BRANCH OFFICE  

Following my father and with 
me the second generation, I 
have run our family-owned 
business for thirty years now. 
Today, fischer is a global player 
with four business divisions: 
fixing systems, automotive sys-
tems, fischertechnik and proc-
ess consulting. Our growth, 
sustained for decades, and our 
market leadership are owed in 
no small measure to our powers 
of innovation – we 
see innovation in terms of 
“renewal” and we live this phi-
losophy. This renewal is not 
limited to our products.  Day by 
day we also review technical 
methods, our organisation and 
all our business processes and 
look for ways to improve these 
and how to avoid waste with the 

aim of creating more benefits 
for our customers and our en-
terprise. 
We are a wholly family-owned 
business, run ideally by a mem-
ber of the Fischer family which 
we see as the best solution. For 
us, it is not shareholders or 
quarterly reports which are the 
measure of all things, but our 
customers and their needs, and 
the people who work for us. Our 
thinking and actions follow 
long-term objectives. And, if 
circumstances call for it, short 
decision-making channels help 
us to respond fast and flexibly 
to changing conditions. 
Our mission statement defines 
the values which are binding for 
everybody working in our com-

pany and which determine our 
actions in reaching our goals: 
innovative, responsible, re-
spectable. This and the process 
of continuous improvement 
require qualified and commit-
ted people with a sense of en-
trepreneurship and business. It 
is our people who are our most 
important assets – not plant, 
equipment and machinery. This 
is why we invest heavily in 
training and education. After 
all, ignoring our employees‟ 
skills and knowledge would be 
the biggest waste. 
Klaus Fischer  
 

Press Contact:  Doris Slomma 
Assistant Corporate Communications 
Doris.Slomma@fischer.de     

Bosch Core Drilling Job  
Vibration-free, precise and robust: these are the attributes that characterize the Bosch Tools with diamond technology. Further ad-
vantages include the light weight and uncomplicated assembly. For diamond drilling, Bosch is the only supplier that can offer a com-
plete system including accessories. Irrespective of whether you are wet drilling or dry drilling; Bosch Diamond Technology facilitates 
effective, low-vibration and economical working.  
 

CLICK BELLOW LINKS FOR MORE DETAILS ON PRODUCTS OF BOSCH IN BANGLADESH 

Bosch Automotive         Bosch Power Tools  
Abedin Equipment Ltd.  

Hy
pe
r 
Li
nk
s 
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THE FUEL BUDDY® MAGNETIC FUEL  

TREATMENT SYSTEM IS  

SPECIFICALLY 

DESIGNED TO REDUCE HARMFUL  

HYDROCARBON EMISSIONS AND 

IMPROVE ENGINE EFFICIENCY IN  

VIRTUALLY ALL TYPES OF VEHICLES 
 

Our commercially proven, patented design employs a multi-pole, multi-axial magnetic 

circuit to treat fuel as it moves through the fuel line toward the combustion point. The 

theory is quite simple - the action of the fuel moving through the specifically designed 

magnetic field has an effect on the polar molecules within the fuel itself.  

This effect – sometimes referred to as “magnetic homogenization” - allows the fuel to 

burn more completely.   

Conditioned, Cleaner Burning Fuel is More  Efficient 
And Saves Money!! 

 

BABUL BROTHERS LTD. 
BGMEA Complex (12th Floor) 

23/1, Pathapath Link Road, Karwan Bazar 

Dhaka 1215, BANGLADESH 

Tel: 88-02-8140207, email:  info@ho.dbl-group.com 
www.dbl-group.com 

  

 

Conditioned, Cleaner Burning Fuel  
is More Efficient 
And Saves Money!! 
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 The Tata Nano will finally cross the Ganga and be sold in Bangladesh very soon.  

The Indian small car was scheduled to be sold in the neighboring country in October 
2012 itself. But an issue with the car's price lead to a delay. But Nitol-Niloy Group who is 
the official importer of the Nano has now confirmed the small car will make its Bangla-
desh debut next month. Abdul Matlub Ahmed, Chairman of Nitol-Niloy Group said the 
company was planning to import about 2,000 units of the Nano as part of the first con-
signment. The number is set to increase further as and when demand increases. He is 
confident the Nano will emerge as a success in Bangladesh. The Tata Nano could also be 
built in Bangladesh if there is sufficient demand. The Nitol-Niloy Group is planning to set 
up an assembling unit if demand increases by next year. Mr Abdul Matlub Ahmed is ex-
pecting annual sales of about 10,000 units per year in a few years. 
 

 

For any queries, doubts or clarifications, please call at 1-800-209-7979 

Tata NANO of India wheeling in Bangladesh 
An alternative to Scooters or 3 wheelers   

CONTACT 

FEATURES 

Nitol Motors Ltd. 

MERCHANDISE 

NANO 2012 TVCS 

SHARE THIS STORY 
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 The Tata Nano is the world's cheapest car. However its price in Bangladesh will not be close 

to what we see here in India. The Ambassador is the only car that you might find here and most 

of them are used as taxis. The Japanese cars are considered expensive but are appreciated for 

their quality and reliability. The Tata Nano could be the first Indian car to make an impact in the 

passenger car segment in Bangladesh.. 

A dynamic young man Abdul Matlub Ahmad founded Nitol Motors Ltd. In 1983. Very soon the 

new company became a major player in the commercial vehicle market and has been growing 

ever since. With the motto of quality, honesty and efficiency the company in its beginning 

started with trading of vehicles. Its high sales figure attracted international companies and in 

1989 Nitol Motors Ltd. became the sole distributor of TATA vehicles in Bangladesh. In 1991 a 

joint venture company named Nita Company Ltd. was formed between TELCO and NITOL for 

assembly of TATA vehicles in Bangladesh. 
 

For any queries, doubts or clarifications, please call at 1-800-209-7979 

CONTACT 

FEATURES 

Nitol Motors Ltd. 

MERCHANDISE 

NANO 2012 TVCS 

SHARE THIS STORY 
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The Tata Nano's price in Bangladesh will be 

about 500,000 Takas. This will translate to about 

$6,000 or Rs.3.2 lakhs.  There are not many In-

dian cars sold in Bangladesh. The most popular 

cars are imported used cars from Japan.  

For any queries, doubts or clarifications, please call at 1-800-209-7979 

MODELS: Nano, Nano CX and Nano LX 

Nitol Centre 
71, Mohakhali, Commercial Area, Dhaka-1212 
Tel : 9887069, 9887079,98804232,9887074-6, Ext-115, 155 
E-mail : nita@citecho.net  
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Pininfarina, founded in Turin of Italy 
as Società anonima Carrozzeria 
Pinin Farina in 1930 by automobile 
designer and builder Battista "Pinin" 
Farina, Pininfarina has been em-
ployed by a wide variety of high-end 
automobile manufacturers, including 
Ferrari, Maserati, Rolls-Royce, Cadil-
lac, Jaguar, Volvo, Alfa Romeo, 
Honda and Lancia. It also has de-
signed trams in France, high-speed 
trains in Holland, and trolleys in the 
USA. Since the 1980s Pininfarina has 
been consulted on industrial and inte-
rior design. He is unquestioned mas-
ter of architectonic building tech-
niques for automobiles, Pininfarina 
has a perfect knowledge of this tech-
nology and of automotive aerody-
namics. Pininfarina has true and 
prestigious artistic talent, coupled 

with a creative imagination dedicated 
to innovation, to create marvelously 
harmonious car bodies, pure in line, 
distinctive in decor. 
 

Pininfarina was run by  
Battista's grandson Andrea 

Pininfarina until his death in 

2008. Andrea's younger 

brother Paolo Pininfarina 
was appointed as successor. 

Pininfarina designed and built Tata Pr1ma for the Indian Market 

Tata Pr1ma  
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The Pininfarina Group employs more 
than 3,000 people in subsidiary com-
pany offices throughout Europe, as 
well as in Morocco and China.  
The Pininfarinanew concept 2uettot-
tanta of 2010 is meant to be part of 
the tradition of successful spiders 
born from the relationship with Alfa 
Romeo, among the most significant 
and long-lasting ones in the automo-
bile history, and interprets the inno-
vative vision of an antique theme 
strongly present in the Pininfarina 
roots, the 2-seater spider. Today 
Pininfarina focuses on industrial 
design services, continuing to play 
a key role as a design house and an 
innovative partner with unique skills, 

and on the field of sustainable mo-
bility through the development and 
production of hybrid and electrical 
vehicles (cars and buses), research 
into alternative components and ma-
terials, and aerodynamic shapes that 
can help to make vehicles lighter and 
reduce their consumption and emis-
sions. The Company also concen-
trates on the creation of value for 
its brand. 
 
 Turin March 6, 2012 - At the 2012 
Geneva Motor Show, Pininfarina 
takes the wraps off its Cambiano 
concept car and the new Ferrari 
F12berlinetta, two debuts that 
underline the excellence of Pinin-

farina design and reflect its new busi-
ness profile based on design and 
engineering services, eco-
mobility and brand enhancement.  
With the Cambiano, Pininfarina pro-
poses an electric traction luxury sport 
sedan, elegant and sporting, refined 
and comfortable, a synthesis of pure, 
forefront design and engineering re-
search with maximum attention to 
environment friendliness both as re-
gards power plant and selection of 
materials.  
 
The name has been selected as a 
tribute to the town where the Group 
is headquartered.  
 
 

“2012 – explains Chairman  

Paolo Pininfarina – marks 

a double anniversary: the 
30 years of the Styling Cen-

tre, set up at Cambiano in 

1982 as “Pininfarina Studi e 

Ricerche/Pininfarina Studies 
and Research”, and the 10 

years of the Engineering 

Centre, inaugurated in 2002 

with the aim of adding third 
party engineering services 

to styling and development/

niche production activities”. 
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TATA PR1MA 
The Tata Motors Limited stand hosts 
the world première of the Tata Pr1ma 
(Italian for “First”), a styling model 
designed and built by Pininfarina for 
the Indian company, first official pro-
ject - hence its name - of the Tata-
Pininfarina cooperation in the fields of 
research, design and engineering. It 
is a solution that immediately adds 
value, compared to the essential de-
sign usually associated with the Tata 
brand.  
The Tata Pr1ma addresses a higher 

segment, and the external and inter-
nal measurements are larger than 
those of the Indigo, thanks to a 
longer wheelbase (2700 mm). The 
design balances fluidity and tension, 
which is visible in the lines that run 
from the front to the rear of the car. 
The result is an elegant look, 
and proportions that are both classic 
and modern. 
The front view and the shape of the 
rear light clusters merge into the dis-
tinctive lines of the car’s design, un-
derlining its presence and dimen-

sions. The roof stretches towards the 
front, conveying a sense of power 
and force. Each detail has been stud-
ied with care, not to decorate, but to 
underline the basic theme of the de-
sign and to raise the profile of the 
Tata logo. 
The model’s sleek silhouette conveys 
dynamism and a strong tempera-
ment. The long wheelbase creates a 
generous amount of room inside, un-
derlined by the uninterrupted profile 
of the doors, a clean, strong blend of 
the best ideas of Pininfarina design. 
Without limiting the space inside, the 
tapered rear end and inclined passen-
ger compartment convey the feeling 
of a coupe, underlined by the refined 
treatment of the pillar, an element 
that is typical of Pininfarina styling 
and sportiness. 
Based on the platform of the first In-
dian saloon, the Tata Indigo, the Tata 
Pr1ma designed by Pininfarina offers 
an indication of how the next genera-
tion of Tata saloons could be inter-
preted, with a distinctive, elegant 
design. Conceived to provide luxuri-
ous comfort, this 4-door model has a 
sober but very refined design, com-
bined with sinuous lines that give the 
car the personality of a coupe. 
 
Francesco Fiordelisi, Head of Corpo-
rate and Product Communication,  
tel. 011.9438105/335.7262530  
e-mail f.fiordelisi@pininfarina.it  

The Cambiano breaks with the general trend of design that is overloaded with elements, and confidently 

embraces the return of pure form as the absolute value, in the best “tradition” of Italian Style, reflecting the 

deepest essence of Pininfarina Design.  
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Chery Automobile Co. Ltd was founded on Jan. 
8, 1997, with registered capital of RMB 3.68 billion. 
Plant construction commenced on March 18, 1997, 
the first car came off the production line on Decem-
ber 18, 1999, and on March 26, 
2010, the two-millionth car of 
Chery rolled out the assembly 
line successfully. At present, 
Chery possesses an annual pro-
duction capacity of 900,000 
cars, engines and 400,000 
transmissions. 
Chery now owns four sub-
brands: Chery, Karry, Riich 
and Rely, and its products 
cover passenger vehicles, commercial vehicles and 
minivans. Currently, there are 16 models of Chery 
available on market, and in addition, dozens more 

will be released succes-
sively. Chery has succes-
sively obtained quality 

certifications of ISO9001 and German TUV 
Rheinland ISO/TS16949, etc. In 2009, Chery 
achieved a total sales volume of more than 
500,000, up by 40% year-on-year. In 2010, 

682058 vehicles have been sold 
worldwide, with an increase of 
36.3% compared with last year. 
By the end of 2010, Chery has 
applied 5552 patents and been 
authorized 3672 ones, leading 
Chinese auto enterprises. It be-
came the first Chinese auto 
company to export CBU, CKD, 
engines and car manufacturing 
technologies to foreign coun-

tries. Chery will continue its objective of 
“Independent Innovation, World First Class, Serv-
ing Mankind”, keep carrying forward the spirit of 
hard work, and make constant efforts to realize its 
phase-II goal of becoming an international famous 
Chinese brand. 

With rich colors, appealing look and fashionable configurations, QQ3 of Chery is 

the first sedan in China to cater for fashion-conscious people. It is also the first sedan in 
China that has established its own automo-
tive culture. By holding four QQ3 Culture 
Festivals and spreading the image of QQ3, 
Chery has set up a positive, optimistic, fash-
ionable and individualistic brand image for 
QQ3 in the Chinese automotive industry. 
Over a short period of just five years, QQ3 of 
Chery has owned a dozen or so product 
ranges and a huge customer base of nearly 
500,000. It also has won more than 80 
awards from nearly 100 media and boasts 
over 100 auto fan associations across the 
country, becoming one of the most influential 
automotive brands in the history of the Chi-
nese automotive industry. 

Tiggo 

comes with the advanced chassis for se-

dans calibrated by Britain's Group Lotus PLC. 
This chassis matches perfectly with the car's 
engine, thereby bringing great driving pleas-
ure. Made of aluminum alloy and composite 
materials, Tiggo adopts the lightweight tech-
nology leading in the State 863 Plan. Its av-
erage fuel consumption for every 100 km 
reduces by 8%, a miracle among the mid-
level sedans. With new drive, new space and 
new experience, Tiggo  brings you brand-new 
driving experience and life style characterized 
by fashion, activity and tastefulness. 

Strongest & Cheapest Chinese vehicles in Bangladesh  

Contact with the Sole Distributor of Chery from 25th January, 2011 at Bangladesh: 
TECHNO AUTOMOBILES LTD. HOUSE # 81, ROAD # 6, BLOCK # C, BANANI, DHAKA, BANGLADESH 
TEL: +88 02 8818045, FAX: +88 02 8818046  Mohammad Rezaul Haque, Director  
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Pragoti Indus-
tries Limited is a 
Bangladeshi car 
assembling and 
car parts manu-

facturing com-
pany headquar-
tered in Chit-

tagong with a manufacturing plant in Agrabad. 
Founded in 1966, it is country's largest car assem-
bling plant and it has assembled and marketed more 
than 50,000 vehicles such as cars, Jeeps, Buses, 
Trucks, Pickups, Ambulances, Tractors of multiple 
models by importing CKD (Complete Knocked Down ) 
kits from overseas. 

Progoti Industries was established in 1966 as Ghand-
hara Industries by MR Habibulah, a pasthun and a 
retired army Major General from Pakistan Army. 
Ghandhara Industries was set up with joint venture 
with General Motors. In late 60's they rolled out Vaux-
hall Viva cars and Bedford trucks. Habibullah also set 
up a factory at Karachi, but Ghandhara Industries was 
more advanced and 
larger. Gen Habibul-

lah's son, Maj Ali Quli 
Khan flew out of 
Dhaka during end of 
independence of Bang-
ladesh. Upon inde-
pendence of Bangla-
desh, government na-
tionalised the com-
pany and renamed as 

Progoti Industries. 
Progoti Industries con-
tinued assembling 
Vauxhall viva cars, a 

luxurious sedan car of that time and showed in Asia 
1972 Trade fair in with caption "Bangladesh produce 

quality". Things decline since 1980s and no more as-
sembling were taking part only joining CKD for large 
vehicles. 
However, in 2010, Japanese car giant Mitsubishi Cor-
poration led by Asia Regional Manager Kazuhide 
Ogata made a formal proposal to Bangladesh govern-
ment to manufacture Mitsubishi Sedan and Mitsubishi 
Pajero in Pragoti, which already has been assembling 
Mitsubishi Pajero since last few years. Due to cheap 

labour cost, the company officials hoping to reduce 
the price of cars that will be built here are heavily 
com- paring the same cars manufactured else-

where. 

Vauxhall viva Progoti Bangladesh 
This is the GM Vauxhall Viva ad of 1972- a car 
that was first sedan car assembled in Bangla-
desh by Progoti industries. It was displayed in 
the Asia 1972 Trade fair in New Delhi in 1972. 

Progoti is Progress 
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